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5 Bye-bye,  greenback. if current legislation passes in Congresq  the
Iollar bill will be yanked from circulation and replaced by a dollar

coin. Although the mint would ulthnately  decide
whose face would grace the coin, the Generai

ccounting  0ffk8 c&is for it to be quarter-
ize and gold in color. “Public opinion is

against it,”  says Nye Stevens of the  GAO.
“But the pubhc  has no chofce.”  The public
can, however, k8ep an eye on mining corn-

nies,  vsnding-machine  outfits, and transit
parries:  Ah thres  industrfes  are lobbying

* Lfk8 h8mhn8S, car colors soar  and shrk tn popular?&  Rfght now,
earth  ton8s and deep hues like midnight  blue  ar8  in vogue. E&t new car
bUy8ts  might  think twice befor  driving off in the mocha-bean colored
SBdan,  cautfons  Charles Vog8ih8Jm,  editor of the HeJI8y B&8 Book
Used car Guide.  “I’m not convhuxd  those earth tones wih be popular.
down the  road in the resale market,”  says Vogelhelm. “1 also thlnkt8al
Wilt peak Out and ios8  its appeal.”  6af8 bets? Red, #lack, and Whit8
cars R8Vet  go out of styfe.

1c1- A rose may be a ?os8 by any other name,  but a company definK8iy
gets a ihtie  extra Investor  att8ntion  wh8n it chang8s  its moniker. Pro.
fessor  ChiranJeeV  Kohli of CaHfomia  State University at Fullerton and
intehectuaC_property  lawyer  Thomas Hemnes  studied  the 666 name
Changes  mad8 by NysE4sted  companies between -0 and l9Sl.  in
the short term, they found, a name change often  affects a company’s
~~~~~~f~~~r~~~w~~~v~

thfnk  a new name signals CoIpotate  unc8rtainty,  for the Worse, Wwtren

a company changes its name, it signals that something big is gang  on
hudde,”  Kohl! says. “Either  they are restructuring or r8positJoning  or
Just lookfng  for a new Image.”

3 “w8 don’t.” 6o say mor8 Women. Th8 Census  Bureau reports that
the proportion of females  b8twe8n  25 and 34 years who have never mar-
ried nearly  tripled from 9 permnt fn I970 to 26 percent In 3.393.

T%-  Crashing  for cash is the latest trend among insurance fraudsters.
According to a Study  &8as8d  by th8 fnSutanc8  ReS8ar&  CMHICJJ,  #8
ratio  of atio4nJury chrhns  to property  claims has Jumperi  64 perc8nt
ov8r  the past  ten years. Staged
auto a&dents  aren’t the only
Schemes for p&t.  6Om8 folks Just
fake whiplash or inflate damages
folIowing  a fender bender. in fact,
a %663 If% poll found #at on8 out
of every five adults think  It’s okay
to pad an accident daim.

* Expect to hear more pkas for
cash from th8 nonprofIt  s8ctoc.  Fis-
cafly troubi8d  cKb3s,  such 8s
Philadelphia and Buffalo,  New York, are pressurmg  charities to pay
taxes on property or municipal services for the first  time.  That, ac-
cording  to nonprofit Spe&kst& wilt  mean  higher  fees at SoM8 Coi-
ieges  and hospMs  and i&s of additionat fund-raising.
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